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BORING copy center? 



(Dining room only) 
With the purchase of a 
- a meal from our Dinner 

Montreal's ômnals^^ 5mt! menu, receive a second 

Montreal's#! Mexican meal (of equal or lesser 
RESTAURANT • BAR value) TOTALLY FREE!. 
1420 Peel 

2 doors above Ste-Catherine 



Sizzling 



Sent. 24 - 27 . Ocl. 912 , Ml “US, Hotel & 
Nov. 12 - 15 , Nov. 23-26 
& Nov. 26-29 

Daily dep. • 3 days/2 nights 
• Air package available 



Manhattan Tours 

1 1 1 8 Ste-Catherine W. suite 201 

874-9842 Quftwc Perm* ^ 
1-800-298-9842 / 



ROCK’N COPIES 
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or SPECIAL CARD WITH 10 Ill’S 
for only 50.00$. 

Desktop publishing 

& PRINTING 



-15% Discount 
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Fear of the Original: A Canadian Phobia 
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• fast, reliable Internet connection 

• digital hook-up 

• NEW! extended hours for technical support: 
Mon-Fri, 9am-midnight • weekends, 9am - 5pm 

Get connected today / 

514.845.5555 

1620 University, Suite 1620 Montreal (QC) H3A 2A5 
www.generation.net 
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OFF THE DARKROOM 



University is supposed to be a 
time for young people to develop 
their autonomy, to grow and ex- 
plore the world around them. 
However, this exploration should 
not undermine our morals. Re- 
cently in a floor event to promote 
unity, we were asked to steal, 
break and enter, deface private 
property, and commit other such 
distasteful acts. We have refused 
to compromise our ethics in order 
to win this perverse contest, and 
will hold our heads high still know- 
ing the difference between right 
and wrong. 

Sincerely, 

Joshua E. Cohen 

Karen Li 

Kimberly Rancourt 

Murray Cobb 
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The McGill Institute ^ V v 

f( the Study of Canada presents... 

FUTURE PROSPECTS 
FOR THE LEFT 
IN CANADA 

John Richards 

Adjunct Scholar, C.D. Howe Institute; Professor, Faculty 
of Business Administration, Simon Fraser University; and 
formerly a member of the legislature of the Government 
of Saskatchewan. 

Michael' Mendelson 

Senior Scholar, Calcndon Institute of Social Policy; Deputy 
Secretary of the Cabinet in Ontario; formerly, Assistant 
Deputy Minister, Ministry of Finance and Assistant Deputy 
Minister, Social Services and Community Health (Ontario). 

Monday, October 5, 1998 
4 pm - 6 pm 

Room G-IÜ Macdonald-Harrington Bldg. 

(School of Architecture) 

free admission 

McGill Institute for the Study of Canada 
L'Institut d'études canadiennes de McGill 
3463 Peel Street, Montreal, QC H3A 1W7 
Tel: (514) 398-2658 Fax: (514) 398-7336 
WEB SITE: http://www.arts.mcgill.ca/programs/mlsc 
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Dofasco is one of North America’s 
most productive and profitable 
steelmakersrUsmg the latest Basic 
Oxygen and Electric Arc Steelmaking Processes, we produce 
a full range of flat rolled steels for our customers in the 
Automotive, Energy. Pipe and Tube, Appliance, Container, 
and Steel Distribution Industries. 

We are a company that provides our customers with 
steel solutions to meet their changing needs. As such, we’re 
committed to exciting strategies for long-term economic 
growth, including investment in new technologies and the 
recruitment of exceptional graduates and undergraduates 
who can share our vision for the future. 



We are offering permanent positions to 1999 graduates 
in a variety of disciplines, as well as employment to senior 
students prior to graduation. We will be interviewing on your 
campus soon. Check with your Career Placement Office for 
more details. 

For mote information about Dofasco, 

visit our website: www.dofasco.ca. DOFASCO 
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Queer Line 



Listeni 



ing 



by Le’Nise Brothers 



O f all the support lines 
available to McGill slu 
denis only Queer 
Line is dedicated to those 
looking for a queer or 
queer positive listener. 

Laura Gold, one of this 
year's coordinators, 
said that Queer Line 
was started, "to meet 
a need for informa- 
tion and support." 

Now in its second 
year of operation, 
the line continues to 
help queers and 
queer positives 
who have ques- 
tions about com- 
ing out, sexual 
orientation and 
other general 



pected that the line will be as suc- 
cessful this year as last. "We are 
really happy with this year's 
group of volunteers," corn- 



issues. 

After the tre- 
mendous re- 
sponse to line last 
year, a summer trial period was 
undertaken. Now the line is up 
and running, open Monday to 
Friday from eight to eleven p.m. 
"Our emphasis this year is trying 
to improve the amount of re- 
sources that are available to our 
callers," Gold explains. 

A few weeks ago Queer Line 
began operating with twenty five 
volunteers working shifts 
throughout the week, it is ex- 




ments Gold. As 
the premise of Queer 
Line is confidentiality, the 
service operates under strict pro- 
tocol. Volunteers undergo at least 
twenty hours of base training, 
followed by a series of seminars 
and speaker presentations which 
build on the initial training. Ulti- 
mately the volunteers are given 
a wide range of alternative per- 
spectives on how to deal with the 




LBGTM 

QUEER LINE 













398 - 6822 



Mon to Fri 8pm to 11pm 




problems and issues they might 
face. 

"Coming out can be a diffi- 
cult process," says Gold, 
"Queer Line is 
here to provide 
support." She 
emphasizes 
that this line is 
not just for the 
queer commu- 
nity. It is open 
for those who 
have questions 
about how to deal 
with a friend who 
has just come out 
and those who have 
questions about 
queer culture. 

Last year an exten- 
sive sticker campaign 
coincided with the in- 
ception of Queer Line. 
The campaign was de- 
signed to create 
awareness and publi- 
cize the new service, 

by placing stickers all over 
campus. Unfortunately, many of 
these stickers were ripped down 
and those that were left attracted 
homophobic comments. 

"I really wish people would 
stop ripping down the stickers 
off the bathroom stalls. A wash- 
room is a place where a person 
can have a moment of reflec- 
tion. But yet, so many go in 
there with closed minds," of- 
fered Sue Paddon a U1 Arts stu- 
dent. 

"These actions are unfortunate 
but they will only prompt us to 
double our efforts," commented 
Gold. 

On the whole, reaction to 
Queer Line has been positive. 
With each passing semester, 
more people become aware of 
the Line's existence and the 
number of calls to the service in- 



creases. 

Queer Line has established it- 
self as a non-judgmental service 
holding all information it receives 
in the strictest confidence. Confi- 
dentiality and anonymity are the 
service's number one priority. The 
volunteers will not pretend to un- 
derstand everything about the 
caller, but will do all they can to 
help them. 






Identity Politics in the 
Grass Roots 

environmental racism 
and the privatization of 

tradition 



by Alex Hill 

T here is a newcomer to the 
ever evolving list of left- 
wing buzz-terms and it is 
environmental racism. Refer- 
ring to policies or actions, re- 
lated to the environment or re- 
source use, environmental rac- 
ism describes the disadvan- 
tages one group must face 
based on race or colour. 

In 1 986 the International 
Plant Medicine Corporation 
(IPMC) of California obtained 
US plant patent #PP5751 for 
the marketing of the ayahuasca 
plant and its derivative medi- 
cines. Receiving little attention 
at the time, the patent of this 
plant which is sacred to the 
people of Pastaza, Ecuador, 
has come to symbolise the 
problem of environmental rac- 
ism. 

Ecuadorian student-activist- 
artist Xavier Grijalva spoke at 
Concordia last Wednesday as 
part of his eastern Canada tour. 
Wanting to educate people on 
the problems occuring when the 
interests of indigenous groups 
are not considered, he asserted 
that "the use of traditional 
plants must fit with the interests 
of the indigenous people. [Con- 
sumers] never consider the ori- 
gins of a medicine or whether 
the originators are receiving 
any benefits." 

Grijalva has taken issue with 
problems that have surrounded 
him living in Ecuador. Feeling 
that racism is at work when eth- 
nically homogenous groups are 
marginalised, Grijalva has be- 
come an outspoken critic of the 
oil companies, pharmaceutical 
companies and international 
environmental conventions. 
Grijalva now equates the plight 
of the indigenous people of 
Pastaza Province with environ- 
mental racism. "There is no 
connection between the people 
of Pastaza and the point of view 
of these types of organiza- 
tions," proclaimed Grijalva. 

He went on to explain how 
the exploitation of resources be- 



longing to indigenous groups is 
a direct spin off from racist 
views which fail to recognize 
the importance of their tradi- 
tions or their right to the re- 
sources which lie beneath their 
lands. It is only when one 
group's needs are put below 
those of another that exploita- 
tion of the type that Grijalva has 
witnessed can take place: tra- 
ditional medicines turned to 
patented pharmaceuticals, oil 
sucked from beneath a mal- 
nourished community or socie- 
ties relocated to make way for 
a much needed nature reserve. 

The case of the ayahuasca 
plant in Ecuador is enlighten- 
ing. The nature of a patent is to 
protect the owner of a given 
piece of knowledge. In an 
egalitarian society ownership 
rights are the same for all. This 
is not the case here. The US 
government's Inter-America 
Foundation (IFA) has supported 
the ayahuasca patent against 
appeals from an number of 
South American indigenous 
peoples' organizations. At a 
speech to the UN general as- 
sembly the people of Pastaza 
called for the revocation of the 
patent on the basis that the 
knowledge belongs to them, 
and still the IFA spoke to up- 
hold the patent. Grijalva sup- 
ports the movement to revoke 
the patent, saying: "bio-pros- 
pectors pose as anthropologists 
to obtain the knowledge from 
our shamen, the patents they 
have on this stolen knowledge 
should not be allowed." 

The US patent law required 
IPMC not to breed or improve 
on the plant to obtain the pat- 
ent. Grijalva has accused phar- 
maceutical companies of pos- 
ing as anthropologists and tour- 
ists in order to obtain traditional 
medicines from the Shamen. 
One wonders then, on what 
basis IPMC can claim owner- 
ship of this knowledge over the 
Ecuadorians who have consid- 
ered it public domain within 
their society for centuries. The 
conclusion to be drawn here 



seems to be that ownership of 
knowledge is a privilege which 
is distributed according to race. 

Environmental racism takes 
on different shapes in different 
regions of the world. In Canada 
and America it is most com- 
monly coined when polluting 
and waste disposal industries 
are placed into poor communi- 
ties comprised mostly of one or 
more non-white ethnic or racial 
groups. In Africa it has been 
used to describe the protection 
of elephants in the Cameroon 
despite the damage they do to 
local tribes crops. In South 
America Environmental Racism 
involves the stealing of re- 
sources, knowledge and tradi- 
tion. In every case, environmen- 
tal racism is a compound of 
dassism, avarice, racism, self 
destruction and self interest, 
which serve to complicate the 
struggle for equitable solutions. 

Environmental racism not 
only harms indigenous groups 
but it can lead to their disap- 
earance as their resources and 
nowledge — their most valu- 
able assets in the global 
economy — are stolen, suggests 
Grijalva. "Culture and environ- 
ment are linked in the people's 
life. The environmental cannot 
be separated from the social" 
commented Grijalva. "The peo- 
ples traditions recognize the 
value of biological diversity," he 
continued. "Reservations pro- 
tect the land for the people but 
the subsoil for the oil compa- 
nies. Biodiversity conventions 
do not consider the political and 
economic conditions in the third 
world, they do not consider the 
indigenous peoples' ideas as a 
possible solutions." 

In the end, Grijalva feels that 
Environmental Racism will lead 
to the destruction of his people. 
It is only by giving equal weight 
to the rights and opinions of his 
people as to those of the for- 
eign interests that things will 
change. Grijalva concluded by 
saying "we don't want to be just 
a memory or a stamp or a post- 
card." 



STUDENT SPECIAL 



Ja/on 

JliiinnimUl ffxxffare 
J3© j I 

* 845-4786 





rasper | 

Coiffure 

Hairstylist 
for Men 
288-8813 



2075 University (Metro Level) near Sherbrooke 



CONTACT LENSES 

IMMEDIATE DELIVERY 

(on most prescriptions) 

FROM $80 

visual examination, OHIP accepted 
^ glasses in 24 hrs. on most prescriptions 
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VISUAL HEALTHCARE EYECARE INSURANCE APPLICABLE 
Goldstein & Goldstein Optometrists 

1102 de Maisonneuve W. (between Peel & Stanley) 
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Special consideration given to McGill students & staff 
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Why did most 
Canadians spend 
their summer 
out East ? 

a) the weak Canadian dollar 
b) the great maritime hospitality 
c) the seafood 

d) THE BEER : 




ALEXANDER 







^INDIA^ 
PALE ALE 



EST5 1820 



Those who like it, like it a lot. 



Now available in Québec 
imported from Nova Scotia ! 



sk for it at your favorite watering hole 
or have it on tap at the following 
downtown establishments. 



Cafeteria 
3581, St-Laurent 
Cheer’s 
1260, Mackay 

Finnegan & Bacchus 

1458, de la Montagne 
Gert’s 

3480, McTavish 

Hurley’s Irish Pub 

1225, Crescent 




Inverness Pub 
6811, St- Jacques 
McLean’s Pub 
1212, Peel 

Mexicali Rosa's 

1425, Bishop 

Murphy’s Pub 

1197, University 

Ziggy’s 
1470, Crescent 



V 



(Please feel tree to contact: Luc Prévost (514) 342-6040, 
for other pubs and/or “take home" stores that sell bottled 
Alexander Keith’s India Pale Ale) 
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by Timothy S. Fitzsimmons 




T he problem with political 
debates is that they are 
dominated by.. .well, 
politicians. The political, ideologi- 
cal, and social issues which reach 
us through newspapers, maga- 
zines and television are filled with 
the voices of lawyers, constitu- 
tional experts, lobbyists, special- 
ists, etc. Today it seems that all 
the world of the mass media is a 
olitical stage. What is lost is the 
uman face behind such high- 
minded political posturing. No- 
where heard are the voices about 
how this affects the very people 
whom the politicians so grandly 
claim to be representing. Beneath 
the din of vested interests, agen- 
das, and political point getting lie 
real people, stories and issues we 
all grapple with. 

With this in mind Imago 
Theatre, now in its 1 3th year of 
presenting productions in English 
Montreal, created their latest pro- 
duction, Snapshot. Billed as a 
docu-drama based on collective 



creation, Snapshot presents the 
stories of four young 
anglophones from the cultural 
communities, and the ways in 
which the political, the personal 
and language interact. 

Artistic Director Ron 
Spurles has created the show to 




provide a forum for neglected 
voices. "What we really wanted 
to do was to make it more per- 
sonal, to show how it has affected 
people's lives on a day to day ba- 
sis" said Spurles. 

The Montreal English theatre 
scene has been relatively quiet 



about this issue, providing an- 
other reason for Spurles to cre- 
ate the Snapshot. "It hasn't been 
done in this explicit way, but there 
are other groups that are present- 
ing race-conscious work. They 
aren't dealing with it so much 
from the language issue neces- 
sarily." 

Of course, one event that 
will forever be associated with the 
evening of the 1 995 referendum 
is Jacquès Parizeau's now infa- 
mous 'money and ethnic' com- 
ment. Imago Theatre's production 
is essentially an attempt to present 
the flip side of that statement. 
"Yeah, I wasn't here for the ref- 
erendum, but when I talked to 
friends who were," explained 
Spurles, "I was struck by how hurt 
people were by that remark. That 
was the impetus to begin." 

The project began by in- 
terviewing each of the actors 
abouttheir personal experiences, 
and then used those experiences 
as a base on which to develop 




the rest of the show. Themes keenly aware of the processes by 
which ran through the actor's in- which people make sense of the 
terviews were singled out, recom- world they live in. The cultural his- 
bined with the folktales and tories and individual narratives 
songs, and then dramatized in a may vary from person to person, 
selec- 
tion of 
mod- 



scenes 
with 
t h e 
help of 
vari- 



ous 

multi- 

media 

tools 

such 



a s 
slides 
and 
videos. 

The 
result 
is a 
show 
that is 



ln # $ouciance 



No and bamboozling political critics. 



B etter lean away from the 
page, buddy. My back 
hurts like hell. I'm still 
coughing from the Flu I had two 
weeks ago. I'm in a shitty mood, 
so everyone's gonna get it. But 
I'll be quick, quick like a greased- 
lightening ninja, ora really keen 
bartender. 

I'm gonna let you in on an 
open secret. Popular critics, in 
general, are the most unneces- 
sary people in the world. They do 
nothing, they are nothing, they sit 
around all day and play with their 
genitals. Film critics are the worst, 
because they don't even need an 
education to become "good" at 
their job. A film critic would eat 
a toddler for an interview with 
Brando, and a whole nursery for 
a private screening with David 
Lynch. 

The film Nô, comes from 
Robert Lepage, who is by repu- 
tation one of the five or six crea- 
tive people in this country. It is 
based on Lepage's own The 



Seven Streams of the River Ola. 
With Nô's premiere at the 
Montréal International Film Fes- 
tival came a deluge of strong 
opinions, most of which have now 
filtered down into the cock-fight 
market of Canadian politics. I 
hate it when this happens. Ac- 
cording to the Mirror, the 
"French" press has damned it for 
"insouciance." I reach for my dic- 
tionary. 

Insouciance: n. Light- 
hearted unconcern. 

Okay. Here's the dish. The movie 
takes place in October of 1 970. 
The narrative oscillates between 
the events at the Canadian Pavil- 
ion at the World fair in Osaka 
and those in War Measures Act 
Montréal. It is linked by a cou- 
ple, Sylvie (Anne-Marie Cadieux) 
and Michel (Alexis Martin). She 
is an actress in a farce staged at 
the pavilion, he is a parasitic 
writer with vague and youthful 



Separatist sympathies. 

Not surprisingly, there are really 
three farces going on here. The 
farce of the interpersonal pas- 
sions of the fuddy-duddy diplo- 
mats and two-bit actors; the farce 
of Michel who is suddenly im- 
posed upon by two, naive, bum- 
bling fugitive Separatists; and, of 
course, the farce of the stage 
drama. The characters are char- 
acteristically puffy and foolish, 
their passions are silly, but when 
they fail you sympathize. The 
Japanese motifs are only as in- 
trusive as can be expected from 
Lepage. Generally, the whole 
thing is laughable. 

Excuse me for being blatant, but 
doesn't it seem to you that a sa- 
tirical, somewhat burlesque mode 
of storytelling can't be anything 
but rife with "insouciance?" 

The farce is an institution of 
drama as important in its own 
way as epics, tragedies and cul- 



tural meditations. But for God's 
sake kids, lets not evaluate a gag 
flick on the conventions and pre- 
suppositions of a political docu- 
ment! The critics miffed about the 
movie allege that it is irresponsi- 
ble to depict the unhappy events 
of October 1 970 in a series of 
bumbling antics. It is unfair to 
describe Lepage's movie as a 
drama definitively plunked on the 
continuum of Separatism and fed- 
eralism. 

My point is that a farce is required 
to make fun of something — eve- 
rything. And never in the history 
of burlesque has it been genu- 
inely appropriate to forbid satire 
of a certain topic simply because 
the subject is too painful. Farce 
is about the little stupid things we 
do, all of us, everywhere, in every 
political bed, in any polemical 
stance. 

The only thing that I find dirtier 
than the condemnation of Nô is 



the relish which Federalist critics 
have in puffing up their own su- 
periority by depicting the nega- 
tive criticism as the silly mutierings 
of an immature mind. Glee al- 
ways sickens me, especially to- 
day in my dilapidated stale. 

The way that the Mirror, the Hour, 
the Gazette etc. etc. have leaped 
upon other critics strikes me as 
the action of a bunch of chumps 
with about as much class as car- 
rion crows. I believe that the 
Anglophone support for the film 
is a reactionary, glib anti-stance 
adopted on the basis of two aw- 
ful things. First of all, they like to 
watch Separatists depicted as 
naive. Idiotically, they are thus 
forced to subscribe to the same 
political interpretation which the 
Separatist critics have chosen. 
Secondly, and here's the thing 
that really pisses me off, they have 
elevated the movie to a status 
which it does not deserve in or- 
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but ultimately there is the forma- 
tion of a coherent identity (both 
personal and social) which is the 
common goal that unites any 
community. 

The 
actors in the 
show, 
Tamara 
Brown, Matt 
Holland, 
Aimee Lee, 
and Atif Y. 
Siddiqi, are 
to be 
commended 
for undertak- 
ing such a 
risk. It is one 
thing for an 
actor to step 
into the role 
of a fictional 
character; 
but acting out 
scenes from 
your own life, 
as these ac- 




Bev. Swamp 



der to fortify their political notions 
of the film. 

Let me be 
clear. Lepage 
has made 
two pivotal 
decisions in 
this movie, 
two decisions 
which have fucked him for the 
critics. One, he has alienated 
those who remember the barba- 
risms of the War Measures Act 
by trivializing the events of the 
October Crisis. And two, he has 
made a movie about which there 
is nothing intelligent to say. 

His last film, Le Confessional, was 
lyrical and artful, a dexterous film 
which illustrates the best of quiet 
filmmaking. A movie like that can 
be written about for thousands of 
pages. Nô is a farce, about which 
the only intelligent thing to say is 
that it is "witty", whatever that 
means. It is impossible to /ove this 
movie, because it is not resonant 
or deeply affecting. That is not it's 
purpose (how many farces win 
Oscars?). Any other opinion is an 
invented fiction, politically vulgar 
and critically dishonest. 

So, let me sum up. Everybody 
who hates the movie hates it be- 
cause of preconceived 



tors will be doing, is another thing 
altogether. By bravely relating 
their personal experiences, Snap- 
shot forces us to reflect on the nar- 
ratives and circumstances that 
constitute our own lives. In the end 
the question stands: What's your 
story? 

What Imago has created 
then is a presentation that talks 
back to the few and vociferous 
voices that dominate the current 
political debate and sheds light 
on how the largely anonymous 
masses are dealing with the daily 
writs and decrees that emanate 
from Quebec City and Ottawa. 
And as Snapshot shows us, rarely 
is the situation as uniform as the 
political chorus would have us 
believe. 

Snapshot, directed by Ron 
Spurles, opens October 1 st and 
continues to October 1 1th at 
5369 boul Saint Laurent, Suite 
402. $5-$7 Call 514-270-0147 
for show times. 



paratextual value judgments 
about how it's material ought to 
be properly treated, and they are 
wrong. Everybody who loves the 
movie loves it because they are 
haughty and love to be contrary 
to the those who hate it. To facili- 
tate this they have pretended that 
there is a lot to say about the film. 
Trust only those with mild opin- 
ions. 

Enter the fourth farce of Lepage's 
piece. The farce of critics, of 
baby-eating pigs who have no 
sense of decency and who dog- 
gedly refuse to simply explain a 
movie on its own terms. 

That's it, kids. Nobody in this 
country even knows how to watch 
a movie anymore. Nô is not what 
people tell you it is. It's a little 
movie with modest ambitions to 
entertain and satirize, and it 
achieves modest success. It is witty 
thanks to glorious, rapturous "in- 
souciance", that goddess of 
drama. And that is all, folks. 

I'm going home to sauté a 
baby and play with myself. 

Nô is playing at all kinds of 
places: Egyptian, Quartier Latin, 
Brossard, Lasalle, Dauphin, and 
Versailles. Try to see it if you've 
got a few bucks. 



Shines 

by Céline Heinbecker 



Debut by 
Lesley- An ne 
Bourne will 
make YOU 
SOAR 

A llow yourself to forget 
your history term pa 
per research, your 
overdue chem assignment, or 
whatever else may be furrowing 
your brow of late. Take time out 
to read Lesley-Anne Bourne's The 
Bubble Star. It will do your soul 
some good. 

Bourne tells us the story of 
three sisters from Willow Junc- 
tion, Ontario. Imogene, Janis 
and Peggy-Leigh, named after 
folk singers and actresses, all 
have man trouble in their near- 
hysterically complex lives. 
Imogene, a dance instructor 
married to Russ (a geological 
researcher most of the year), is 
having an affair with her high 
school mechanic boyfriend 
Benny, who was meant to marry 
her, but inexplicably ended up 
with their classmate Martha. 
Janis, an assistant manager in a 
retail store, is having an affair 
with a married professor Jeffrey, 
who has failed to realize that his 
wife is cheating on him. Peggy- 
Leigh is a Toronto artist recover- 
ing from anorexia and dealing 
with the fact that she will always 
love her ex-boyfriend Derek, yet 
somehow is devoted to her once 
English professor, Ted. 

Bourne constructed the 
novel in such a way that each sis- 
ter gives her own perspective on 
their family, their jobs and their 
love lives. Imogene, the young- 
est, introduces all the characters, 
including her parents, her sisters' 
love interests, even Janis' atten- 
tive gay neighbour, Domino, in 
the first lengthy chapter entitled 
Willow. We assume that she is 
the novel's narrator and central 
character, yet are surprised that 



Janis begins the following chap- 
ter The Truth. Suddenly, we are 
staring through her eyes at her 
read her humourous pondering 
at what it is exactly that she wants 
in life. Peggy-Leigh then thrusts 
us into the world of an anorexic 
university student in the third 
chapter, The Whole Truth. 

Indeed Bourne should be 
commended for dealing at length 
with the chilling psychology of an 



anorexic. Everyone should read 
The Bubble Star, if just for the in- 
sight in Peggy-Leigh's chapters 
alone. While the first two chap- 
ters consist in adult concerns pep- 
pered with childhood memories, 
the majority of the last five are 
made up of Peggy-Leigh's expe- 
rience as a freshman obsessed 
with her weight. She misses lec- 
tures, schedules her activities (and 
lack thereof) around her "need" 



to vomit her "meals," and even- 
tually finds herself cowering un- 
der the caring eye of a hospital 
nurse. Bourne molds Peggy-Leigh 
into the most insightful and quirky 
of the sisters, perhaps to con- 
found her readers as to how she 
could be so fiercely determined 
to destroy herself. To balance this 
bleak tone, however, Bourne 
brings in recurring ideas of re- 
generation particularly illustrated 



by Imogene's pregnancy and the 
hope and new perspective it of- 
fers her entire family. Indeed the 
waves of emotion throughout the 
novel balance each other out in 
a skillfully choreographed final 
chapter which somewhat indi- 
rectly ties all the sisters adult lives 
together. For fear of spoiling the 
end, I will hold my tongue. The 
last chapter, Bubble Star, will 
make you soar. 
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Sounds 



and Floating Floors 

Montréal gears up for a hand- crafted club 



destined to take on the world 



by Gabriel Flores 

T he Montréal after-hours 
scene will have a new ad 
dition on October 3 with 
the opening of Stereo. A highly 
anticipated event, Stereo's open- 
ing has been two years in the 
planning, yet one postponed 
since July due to the magnitude 
of the project. According to DJ/ 
Producer Angel Moraes, one of 
the sound system designers of 
Stereo, the Montréal scene has 
been "lacking something" 
which is where he believes 
Stereo comes in to fill the void. 

The operative word when de- 
scribing Stereo is 'custom'. Built 
in the derelict remains of a 
theatre house, just east of Berri 
Square on St. Catherine Street, 
the designers and architects of 
Stereo have adapted the space 
to create one of the most unique 
clubs around. Particular attention 
has been given to the much- 
talked about 'ergonomically' de- 
signed dance floor. Construction 
involved gutting the theatre, and 
pouring in a floor independant 
of the ground or walls with the 
goal of a superior sound system. 
Angel Moraes, part owner/ de- 
signer of the club, is also re- 
nowned for his quickly rising DJ 
career, having released several 
albums on his Hot n' Spycy la- 
bel. Stereo however, represents a 
new level of commitment for 
Moraes. 

Speaking about why he de- 
cided on Montreal — aside from 



the obvious advantage in the now 
bargain-basement Canadian 
dollar — Angel says he's doing it 
"for the people". Also citing the 
happening bar scene in Mon- 
treal, Angel saw the opportunity 
to open a club for those who want 
to continue the party after 3 a.m. 

Saturday nights will be 
brought to you by resident DJs 
Mark Anthony and Alain Vinet. 
Mark Anthony, whose name in 
Montreal was once synonymous 
with the club Playground, 
Montréal's first after-hours club. 
He agrees that Stereo will be a 
club for the people. Anthony has 
made a name for himself with 
stellar performances at the Black 
and Blue parties, and Alain 
Vinet has been seen spinning 
at all of Montreal's clubs, in- 
cluding KOX and Groove So- 
ciety. At Stereo, both DJs will 
do the prestigious Saturday 
night spot on a regular basis, 
pumping out their mix of pro- 
gressive house, dance and 
techno music. 

The venue features approxi- 
mately 3200 square feet over 
two floors, most of which is the 
dance floor area. The sound 
system consists of six stacks 
towering over 12 feet, pump- 
ing out a high-fidelity analog 
sound which, according to the 
sound technician who also in- 
stalled the system at 
Guvernment in Toronto, will be 
unprecedented. The sound system 
alone takes up a precious 200 
square feet which, for a business 
which thrives on cramming in the 
most people possible into one 



space, 
a lot. 
Ster- 
eo's 



m a n - 
agement 
explains 
that the 




smaller 
space, said to 
be half the le- 
gal capacity of 
Sona, will reduce 
possible 'dead 
space' in the club. 

Stereo, Moraes 
promises, will offer 
its clientele "another 
flavour", which essen- 
tially is a polite way of 
saying they are not com- 
peting with other after- 
hours clubs, namely Sona. 
However, Sona has enjoyed 
huge success since the closing 
of Playground and until now, 
owns the after-hours scene. 
Stereo, with its custom built and 
tailor made sound system and 
venue, caters to an almost ex- 
clusively dancing clientele. This 
much is illustrated with its fo- 
cus on the dance floor area and 
the premium sound system. In- 
evitably Stereo will compete for 
Sona's clientele, but Stereo is 
also looking to attract those 
who don't frequent the club 
scene anymore. They're bank- 
ing on serious clubbers to make 
the trek from New York City and 
around the world to check out 
Stereo, a sign of their endless 
confidence. 

Opening night will feature the 



three in- 
house DJs, Angel 
Moraes, Mark Anthony, 
and Alain Vinet. The acid-test 
comes the following night when 
Eddy X from Los Angeles will spin 
in a collaboration with Bad Boy 
Productions. Big international DJs 
will give Stereo a healthy dose in 
the coming months. Derrick 
Carter, Robert de la Gauthier who 
is an ex-Montrealer, and Frankie 
Knuckles are all making appear- 
ances. Bringing in European DJs 
is also in the works, with 
MotorBass from France tagged 
as a possible guest. Unfortu- 
nately, due to the postponement 
of the opening, Stereo will no 
longer feature Ninja Tunes' Amon 
Tobin and company.. .a gig that will 
take place at another venue none- 
theless. 

The anticipation surrounding 
Stereo has reached epic propor- 



tions in recent weeks. With 
Alain Vinet touting Stereo as, 
"something the city hasn't 
seen in terms of sound" and 
Mark Anthony claiming 
Stereo will be a new 
standard, it's easy to see 
why expectations are 
also sky-high. While 
initially the attraction 
will be the novelty of 
a new club, expec- 
tations are that 
Stereo will outlast 
the estimated 2- 
3 year life span 
of a Montréal 
club and establish it- 
self as something permanent. 
"Putting Montreal on the map on 
a global scale" is what Stereo's 
management hopes to do. Angel 
Moraes even forecasts that Stereo 
will be Montreal's answer to Lon- 
don's club mecca, The Ministry 
of Sound. 

Starting October 3, clubbers 
will have a new option when con- 
sidering where they will spend the 
early hours of the morning. Be- 
sides bringing out the couch-po- 
tato who is tired of the same 
schtick every weekend, Stereo 
offers the best in sonics, some of 
the city's best DJs, and a man- 
agement that has experience in 
what the afterhours should be. 

Stereo opens Saturday, Oc- 
tober 3 at 1 a.m.. 858 St. 
Catherine East. For informa- 
tion call 284 4475. Cover at 
press time was 15$ on Fridays 
and 1 7$ on Saturdays. 
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Mr. Murdoch's Empire 



A PROFILE OF A MEDIA MOGUL 



byTal Pinchevsky 



upert Murdoch continues to worldwide, 25 magazines in- 



K manipulate us all, but it's 
oh-so entertaining!! 

In 1994, during his State of 
the Union address, U.S. Presi- 
dent Bill Clinton discussed the so- 
called "Global 
Village." He de- 
scribed a process ** „ „ a lf|f 
in which the __ _ 

whole planet was 

quickly conform- /\fl U 6 1 1 
ing to the Ameri- ™ 

can ideal of the erS pi 
economic and 
social 'melting 
pot.' Clinton fur- b|*03( 
ther emphasized _ 

that this globali- WG1WO 
zation is the key 



eluding TV Guide, book publish- 
ing interests, the Los Angeles 
Dodgers, and, most recently, the 
Manchester United soccer club. 
With his media so influential 
and far- 



"... watching 
Murdoch’s Los 
Angeles Dodg- 
ers playing on 
Murdoch’s Fox 
broadcasting 
network...” 



reaching, the 
following 
question 
arises: Is 

Rupert 
Murdoch 
simply an 
ambitious 
and misun- 
derstood me- 
dia conglom- 
erate or (as 
Viacom CEO 



to the U.S. economic future, as- Sumner Redstone exclaims) is 
sured that it would amount to Rupert Murdoch trying to con- 
greater employment and living quer the world? 
standards for the American peo- 



Watching over Clinton, 
whether he realized it or not, was 
a wealthy media mogul more 
than prepared to take this idea 
too far. A man who.. .GASP.. .had 
not even been born in the United 
States. This man, casually likened 



Covert corporate 
promotion 



The "Murdoch conquers the 
world" theory is inspired by his 
blatant use of corporate cross- 



i aj ii u-ii l r il i uiuium use or corporare cross- 

to Adolf Hitler by fellow moqul n- ... L . r lL t . 

T i T . n ' j i pollination to acFiieve the hnan- 

Ted Turner, « Rupert Murdoch, Jy and |i|ica , inleres|s o( 

feared by many ana respected by l -j 

' ' r ' man he considers most important 

° i I in this 9 lobal scheme < himself. 



Murdoch's fortune, estimated 
to be higher than the Gross Do- 
mestic Product (GDP) of most 
small countries, is contained in 
his international News Corpora- 
tion. 30% of News Corps stock 
is owned by the Murdoch fam- 
ily. 

The corporation, whose 1 996 
sales are estimated at about $ 1 0 
billion, was established by 
Murdoch in his native Australia 
and eventually became a force in 
the extremely competitive British 
and American markets. 



Murdoch appears to compro- 
mise any semblance of journalis- 
tic ethics and media integrity in 
achieving his goals. One such ex- 
ample involves the daughter of 
the late Deng Xiaoping. 
Xiaoping's daughter was report- 
edly awarded a seven-digit book 
contract at HarperCollins, owned 
by.. .Rupert Murdoch, at a time 
when Murdoch was trying to ex- 
pand his broadcast ventures into 
China. The published book be- 
came a highly subjective, hislori- 



UIIU AAlIieiH-UII IIIUIKfcMb. II . , r 

n ,i K, catty inept opus ot pure propa- 

resen y, ews orp. oper g an da. Not coincidently the sign- 
âtes in nine different media • r .l . . . ' . ? . 

Li . i, mg ot the contract transpired at 

branches on six continents. Its ,• w j l/ 

iii I the same time as Murdochs re- 

revenues are evenly balanced mova | of BBC Wo(ld Serviœ 

between film 26% ol revenuel, (rom Chinc , ^ , o( a| . 

"7‘P°P ers |24%l ;,l e , V ' S '°j nese authorities, 

, magazines I j, an above mentioned ads 

book publishing 1 2% . The -j . . . . ■ 

l u- r iki >- • i I were considered simple tasks nec- 

holdmgs ot News Corp. include: r ,i r .. . . c 

,i c l j , I essary tor the accomplishment of 

the Fox broodcostiriQ network# xa J L ; i i u l 
. i. k lie. i •• i , • ' Murdochs master plan. He boasts 
twenty-two US television stations . k, S , , ... . 



reaching 40% of US television 
households, a 50% stake in sev- 
eral global cable networks, own- 
ership of major interests in lead- 
ing satellite services, Twentieth 
Century Fox, 132 newspapers 



that News Corp., through its sat- 
ellite broadcasts and cable units, 
will reach more than three-quar- 
ters of the wired world. 

These shameless tactics have 
also been employed in Canadian 



and American markets. The most 
common venue for cross-promo- 
tion is the magazine TV Guide, 
purchased by Murdoch in 1 988 
for $3 billion. In one particular 
issue last year, TV Guide named 
Fox's King of the Hill the best show 
on television, a claim easily dis- 
puted by just about anyone who 
has ever watched television, read 
about television, or even seen a 
television. 

In subsequent issues, the cov- 
ers of TV Guide showed Fox's 
Mighty Morphin Power Rangers, 
the X-Files on three occasions, 
and a Simpsons Collector's Edi- 
tion. Now, as entertaining as 
these shows may be, especially 
my persona! favourite, those vi- 
brant and whimsical Power Rang- 
ers, this constant self-promotion 
is more than a matter of 
persepedive, it is a ploy that is 
undeniably typical of a corporate 
monopoly. 



The art of political 
persuasion 



The survival of 
this monopoly is 
predicated on one j 

of Murdoch's other 
great talents, his 
persuasion of public 
officials. Rupert j 

Murdoch's knack for 
buying political sup- 
port began in his 
days as a magnate 
in Britain. During 
the reigns of 
Margaret Thatcher 
and John Major in 
Britain, many, if not 
all, of Murdoch's ; 

venture's were j 

aided, just in time, 
by the easing of 
government regula- 
tions. A notable ex- 
ample was the 
timely launch of Brit- jM 

ish Sky Broadcast- / ÆfÇ 

ing (BskyB), a jÉySï- 

prominent interna- Bfc’' ( 

tional satellite serv- Emh» 

ice owned 

by.. .Rupert Murdoch. Murdoch's 
British newspapers played a key 
role in bolstering Thatcher's 
public persona and political ca- 
reer while his HarperCollins 
publishing empire paid her over 
$3 million for her memoirs. John 



Major is also believed to have degree of inter-state conflict, 
recently accepted a multi-million With these rapid changes in our 



dollar offer for the eventual pub- 
lishing of his memoirs. 

Murdoch has also dis- 
played his talent for political 
backscratching in his largest mar- 
ket, the United Stales. Support- 
ing the Republican party for years 
through his various outlets, and 



global climate, it has become in- 
creasingly evident that the power 
lies not within our current politi- 
cal actors, but within the media 
conglomerates that men like 
Murdoch have built for them- 
selves. Regulations regarding 
communications standards and 



trying his hardest to destroy the practices set up by the FCC or 
campaigns of Bill Clinton, seem other governing bodies have 
to be paying off. Conservative completely changed and 
Republicans pressured the Fed- Murdoch has been largely re- 
eral Communications Commis- sponsible. For example, the FCC 
sion (the FCC) and voted with at one point limited the number 

Murdoch in establishing that Fox of stations a person could own 

Television was not actually for- to twelve. As a result of confront- 



Murdoch's World 






.\ 

m*- 









eign-owned. ing Rupert Murdoch, that 

Murdoch's power among New number has now more than dou- 
York City politicians is legendary, bled. 

After helping Ed Koch become 
mayor of New York City, 

Murdoch aided the campaign of Murdoch's World 
Rudolph Giuliani and eventually 
received a $20.7 million lax 

break for the mid-Manhattan of- Through controlling what and 
fice building that houses many of whom the public sees and as well 
Murdochs enterprises including as w h a t j s presented as our re- 
ality, one can truly 
reshape the na- 

f ture of a society's 

values. Today, the 
gV- average person is 



So as angry as^ 

Rupert Murdoch Mel rose Place or 

. movies like Titanic, far more peo- 

TV Guide, Fox News Channel, pie are far more upset by his bla- 
and the New York PosL tant disregard for integrity and 

With the end of the Cold War, equality. His empire expands to- 
Murdoch has profited greatly warc J s unimaginable heights 
from a dec me in military activ- begging the question, how far 
ity and a sharp decrease in the w j|| b e go? 
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CD Reviews 



Belle and Se- 
bastian 

“The Boy With the 
Arab Strap” 

(Jeepster/Mata- 
dor) 

By Phil Nuxoll 

Like a cool breeze on a 
humid summer evening, the Scot- 
tish septet Belle and Sebastian 
breathe a welcome sigh of relief 
into the sorry state of rock music. 
In the band's short career — their 
first album was released a little 
over two years ago — the prolific 
band has supplied three albums 
and several EPs worth of impres- 
sive folk-pop gems. The group 
crafts songs influenced by the 
likes of Nick Drake, the Velvet Un- 
derground, Felt, the Go- 




Isobel Campbell's "Is it Wicked 
Not to Care?" fits nicely into the 
works in the way Georgia 
Hubley's songs for Yo La Tengo, 
and Mo Tucker's for the Velvet Un- 
derground have, and ends up 
providing one of the album's 
highlights. Unfortunately, bassist 
Stuart David does not fare as 
well. "Seymour Stein," a song 
about the "record company 
man," just does not seem to fit 
despite any number of listens. 
And "Chickfador," which is about 
the New York fanzine of the same 
name, would be better left to a 
limited edition EP. With that said, 
however, nothing takes away 
from the album's thoroughly ad- 
dictive qualities. 

You enter and leave a Belle 
and Sebastian album the way 
you would a good novel: drawn 
in despite any prior apprehen- 
sions, and taken through a 
pleasant rollercoaster ride of 
emotions to reach a satisfying 
conclusion. No where else will 
you find lines like "we all know 
you soft cause we've all seen you 
dancing / we all know you're 
hard cause we all saw you drink- 
ing from noon until noon again." 
So treat yourself to a Belle and 
Sebastian record.... and enjoy 
the breeze. 



Betweens, and the Smiths that cel- 
ebrate the joys and disgraces of 
youth, and the plight of the mod- 
ern day romantic. Even if that 
does not sound like your cup of 
tea, I can guarantee that this is a 
brand of music that slowly but 
surely grows on you. 

While the band hasn't 
managed to top their previous 
album, last year's "If Your Feel- 
ing Sinister," they still offer one 
of the best albums for this year. 
Ftowever, this is a period of 
change for the band. 
Songwriting, now divided up be- 
tween three band members, was 
formerly the domain of singer/ 
guitarist Stuart Murdoch. The 
songs written by Murdoch con- 
tinue to tell intimate tales of lust, 
longing, melancholy and self-in- 
trospection that further establish 
him as one of the most inspired 
songwriters around today. He 
tackles unlikely subject matter, like 
the man who "had a stroke at the 
age of 24" and the skilled archer 
"too frumpy for the teenage 
population of her time" and he 
weaves them through delicately 
orchestrated pop songs. Violinist 




P.J. Harvey 

Is This Desire? 
(Island) 

by Matthew Murphy 

Is this P.J. Flarvey? The diva 
who would rage on about be- 
ing "Man-size" seems in her 
new album lost in a wishy- 
washy world of Patti Smith adu- 
lation (even the cover resembles 
Smith's Waves album). Harvey 
is hesitant, and where once a 
song would crescendo, now it 
never makes it from a whisper 
to a scream. This is true to the 
form of her previous efforts, 
such as Dance Hall al Louse 
Point. I could probably put a 
positive spin on this trend; ma- 
turing, melodic, or contempla- 
tive are apt descriptions of her 
latest album, but I want my 50- 
foot Queenie back. 
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Saturday, October 3 

Less is More: Devel- I ' 

oping resourcefulness, Lh 

a workshop by Peggy 1 

Holt will be held at 

Dawson College, 4001 

De Maisonneuve West, 

Room3Fl from 9am to 3pm. The 
cost is $90 (a price which will no 
doubt develop Peggy's re- 
sources). 

Calling all Space Cadets! Do 
you find yourself staring blankly 
into space, wondering "does 
Tang actually taste good in 
space?" Then come join the 
spacey Dr. Dave Williams of the 
Canadian Space Agency (now 
part of the federal government's 
essential services). Topics of the 
discussion include, "Why Cana- 
dians in space are better than Ca- 
nadians in Hospitals". Dr. Dave 
will also present the McGill Soci- 
ety of Montreal Crest that he 
smuggled aboard the shuttle. 
Show begins at 1 0am in the Otto 
Maass Chemistry Building. Tick- 
ets $5 adults, S3 children. 

Space Odyssey with Cana- 
dian Space Agency astronaut Dr. 
Dave Williams. A visual presen- 
tation of his mission aboard the 
shuttle Columbia and presenta- 
tion of the space weathered 
McGill crest to the McGill Soci- 
ety of Montréal. 1 0 a. m. to noon 
at 801 Sherbrooke St. W. (Otto 
Mass Chem Building). $5 adults, 

$3 children, for more info call 
398-5000 

Monday, October 5 

AMI-Québec Alliance for the 
Mentally III is holding support 
groups for families of the men- 
tally ill, for siblings and adults and 
children, for those with depres- 
sion and manic depression, and 
for those with obsessive compul- 
sive disorder and their families. 
The groups meet al 7:30 p.m., 
4333 Côte Ste. Catherine, for 
more info call 486-1 448. 

Wednesday, October 7 

Hope & Cope annual public 
lecture. Topic: Hanging In There 
- Then and Now with guest 
speaker Natalie Davis Spingarn. 
7:30 p.m. at 3755 Côte Ste. 
Catherine Rd. in Block 
Ampitheatre. For more info call 
340-8255. 

Project Genesis invites inter- 
ested tenants to a social housing 
application clinic. Information 
about the campaign to create 
more social housing units and 
upcoming activities will also be 
provided. 7 p.m. at 5940 Victo- 
ria Ave. For more info call 738- 
2036. 

The Bi Group is holding a 
meeting at 5:30 in room 423 of 
Shatner (3480 McTavish). People 



of all genders are encouraged to 
attend. 

Ongoing 

The Atwater Library Book Sale 
Room is selling quality used 
books at reasonable prices. The 
Sale Room is open Thursdays, 
Fridays and Saturdays from 1 pm 
to 4 pm at the Atwater Library 
on 1200 Atwater. For more in- 
formation, call 935-7344. 

The Canadian Centre for Ar- 
chitecture is continuing their ex- 
hibition The American Lawn: Sur- 
face of Everyday Life, a multime- 
dia show offering a fascinating 
new perspective on the mundane 
but all-important institution of the 
lawn. Visitors will be able to par- 
ticipate in an architectural tour of 
the CCA, Shaughnessy House 
and the outdoor sculpture gar- 
den, as well as partake in other 
activities. For more information, 
call 939-7000. 

La Galerie VOX is presenting 
Déplacements: an exhibition fo- 
cusing on the hybrid practices 
that transform the photographic 
image. In the chosen works, the 
artists are submitting the fixed 
image to several deplacements; 
some are deployed in different 
places and times, acquiring his- 
tory and volume, becoming in- 
teractive, encrusting their pres- 
ence in the walls, installing them- 
selves in the floor and floating in 
space. LaGalerieVOXisat#301 
460 Ste-Catherine West. The ex- 
hibition is open to the public. 

RECLAIM is offering free, con- 
fidential one-on-one literacy tu- 
toring in the Day Or Evening. 
Please, tell any illiterate friends 
or Tribune editors that you may 
know. Call RECLAIM at 369- 
7835. 

Calls for Volunteers 

Want to have thousands hear 
what you want to say? Come 
write for the McGill Daily! The 
Daily invites all interested parties 
to come and help out with writ- 
ing, photos, or layout. No expe- 
rience is necessary! Drop by the 
office at Shatner B-03 or call 
398-6784. 

The CLSC NDG/Montréal 
West is presently looking for vol- 
unteers to assist individuals with 
different needs on a one-to-one 
basis or to help with office/ re- 
ception work. Tasks range from 
accompaniment of clients, food 
shopping, meal preparation to 
running small errands and cleri- 
cal work. For more information, 
call the CLSC Volunteer Coordi- 
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nation office at 
_ 485-7811, ext. 

Q 1015 or 1020. 

j If you love ba- 
biesorwantexpe- 

___] rience working 

with infant twins, 
CLSC René-Cassin needs you. 
The organization is seeking vol- 
unteers to work one-on-one with 
overwhelmed families who re- 
cently have had twins in the West 
End. Patience, reliability and ex- 
perience with this age group is 
necessary. Call Elizabeth at 488- 
91 63 ext. 351 for more informa- 



Help stop elder abuse! The 
Elder Abuse Info-line is seeking 
bilingual volunteers to help sen- 
iors in need and raise awareness 
around elder abuse and seniors' 
rights. As a volunteer, you will re- 
ceive appropriate training, de- 
velop communication skills and 
be part of a dynamic volunteer 
team. For more information, call 
Heather Hart at 488-9163 ext. 



Volunteer to be a Best Buddy! 
Best Buddies creates friendships 
between people with develop- 
mental disabilities and college 
students. For more information, 
e-mail bb@ssmu.mcgill.ca 

Santropol Roulant is looking 
for volunteers interested in help- 
ing deliver meals to those who are 
living with a loss of autonomy. 
With project GO, student involve- 
ment is facilitated by bringing 
meals to the Shatner Building. 
Meals are delivered by foot in 
teams of two. Those interested are 
encouraged to call Genvieve at 
282-0245. • 

Contactivity Centre for Sen- 
iors, is looking for volunteers and 
donations. Activities include, a 
telephone check up service, com- 
munity involvement for elders, 
social development, health and 
physical well being programs 
and home support services. Con- 
tact 932-3433 for more info. 

The Shalom Line is looking for 
patient and compassionate listen- 
ers, over 20 years of age, to vol- 
unteer on their confidential, 
anonymous listening line. If you 
are interested in getting involved 
call 735-3541 

Mines Action Canada is send- 
ing out a challenge to students 
and professors to come up with 
new or improved technologies to 
detect and remove landmines. 
Preliminary proposals are due 30 
November. Contact Mary Foster 
at (61 3J-234-6755. 

Call for volunteers at Atwater 
Library and Computing Centre. 
Three hours a week only. Pick up 
an application at the circulation 
desk or call Susan McGuire, 937- 
3169. 





daily 

classifieds 

Ads may be placed through the Daily 
Business Office, Room B-07, University 
Centre, 9h00-14h00. Deadline is 14h00, 
two working days prior to publication. 
McGill Students & Staff (with valid ID): 
S4.75 per day, 3 or more consecutive 
days, $4.25 per day. General Public: 
S6.00 per day, or $5.00 per day for 3 or 
more consecutive days. Extra charges 
may apply, prices include applicable GST 
or PST. Full payment should accompany 
your advertising order and may be made 
in cash or by personal cheque (for 
amounts over $20 only). For more infor- 
mation, please visit our office or call 398- 
6790. WE CANNOT TAKE CLASSIFIED 
ADS OVER THE PHONE. PLEASE CHECK 
YOUR AD CAREFULLY WHEN IT APPEARS 
IN THE PAPER. The Daily assumes no 
financial responsibility for errors, or dam- 
ages due to errors. Ad will re-appear free 
of charge upon request if information is 
incorrect due to our error. The Daily 
reserves the right not to print any classi- 
fied ad. 



HELP WANTED 



Earn $100-$200/day 

Master School of Bartending - bartend- 
ing & table service. Complete placement 
agency. Leaders in the hospitality industry 
for 16 yrs. McGill rate 849-2828. 

Travel-Teach English. 

5 day/40 hr Sept. 23-27. TtSOl teacher 
cert, course (or by corresp.) 1000's of jobs 
available. NOW. Free Info pack, toll free 1- 
888-270-2941. 



Waitress/Barmaid needed for Karaoke 
Bar Tycoon. Part-time & weekends 849- 
8094. 



WORDPROCESSING/TYP1NG 

Success To All Students 

WordPerfect 5.1 Term papers, resumes, 

applications, transcription of tapes. Editing of 
grammar. 30 years experience. 
$1. 25/D. S.P. (same day S1.50) 7 Days/ 
week. On Campus/Peel/ Sherbrooke. 
Paulette 288-9638 



WORD PROCESSING, EDITING of term 
papers, theses, reports, etc. Word-perfect 
5.1 Fast accurate, reliable service, close to 
McGill. Call Brigitte 282-0301. 



SERVICES OFFERED 



Haircolour by supervised apprentices at 
discounted rates. Tues & Wed. call 935- 
5175 for info. 



LESSONS/COURSES 

Come and Practice your French with 
Francophones. Bilingual Club Half and Half. 
Tel. 465-9128. 



Kundalini Yoga & Meditation 

As taught by Yogi Shajan. Ongoing classes at 
downtown location. Info: 488-6808. 



Having difficulty learning French? Need 
help before midterm exams? French tutoring 
by nativ espeaker. TFSL B.Ed. McGill graduate. 
Private/semi-private call 598-8327. 



NOTICES 

US Visa Lottery. 9981591. 
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McGiii Wprk^u, 

program 

The Work Study Program continues in 1998-99 with additional 
funds from the University to increase work opportunities for 
students during the fall, winter and summer terms. In addition, 
the Science Undergraduate Society continues their contribution 
to create positions in the Faculty of Science for science students. 

WHAT IS WORK STUDY? 

This program provides part-time on-campus employment to full- 
time degree students who demonstrate financial need. Eligible 
employers benefit from subsidized labour costs when Work 
Study students are hired. 

HOW DO I APPLY? 

Program information and student applications are available at 
the Student Aid office on both campuses. Applications must be 
returned to the Student Aid office by: Friday October 9, 1998 
to be considered for fall, winter and summer term hiring 
opportunities. 

OFFICE OF STUDENT AID & INTERNATIONAL STUDENT ADVISER 
V Powell Building, 3637 Peel St., Room 200 J 




McGill Centre for Medicine, Ethics and Law 



ASTRA LECTURES IN ETHICS 



Dr Roberta M. Harding 

Associate Professor of Law 
College of Law 
University of Kentucky 



Are They Only Monsters?: 
Human Rights, Ethics and Harvesting 
the Organs of People on Death Row 



Monday, 5th October 1998 
6:00 p.m. 

Moot Court / Faculty of Law 
New Chancellor Day Hall 
3644 Peel Street 
McGill University 

EVERYONE WELCOME! 

For further information please contact: 

McGill Cenlre for Medicine, Ethics anti Law 
Tel: 514-398-7400 Fax: 514-398-4668 



HOTEL CENTRE-VILLE 

large rooms 
entirely equipped 
fridge provided 
from $450/month 

843-2483 
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An organization 

AS OUTSTANDING 
AS YOU. 



DATE: October 6, 1998 



Management Consl 
Campus Presentatioi 



(MBA, B.Com, B.CaupSa, 
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PricewaterhouseCoopers is now the world's largest 
business advisory and consulting organization. It's the 
global organization that companies turn to lor solutions 
to complex business problems. It's an organization 
where 1 40,000 of us are providing unprecedented ' 
service to lop-tier, global, national anrl local 
companies. 1 40,000 of us. And counting. 
PricewaterhouseCoopers is an equal opportunity 
employer. Visit our web site and find out how you 
can shape the future. httpyAvwvv.pwcglobal.com 



Come visit our Campus Prcscnl 
"outstanding" really means. 



TIME: 11:30 -1:™ 

PLACE: Faculty Club, Ballroom D33 
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THE MCINTYRE 
PARKING GARAGE * 

a day 



For a limited time only 



Over 400 premium parking spaces 

Newly renovated 

Open 24 hours a day 

Clean and well-lit environment 

Open to all McGill staff and students 

Located just north of Dr Penfield 
between Peel and Drummond under 
the McIntyre Medical Building. 
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MUSIC AWARDS 



+ SOGD T-SHIRTS 



FEEL THE BEAT OF THE PLANET 

' Certain conditions apply. Details at retailers. Reserved to 18 years and over. No purchase necessary. To participate without purchase 
■ or for complete contest regulations, dial 1 800 MOLSON1. Available only in identified formats. 



You could win one of 10 trips for two all included 
to Los Angeles. VIP seats to the award show. 

Backstage passes. 

Approx, value: $5,500 each (T-shirt approx, value: $9 each) 

From September V to November 1" 1998 
at participating retailers. 
Check under caps of 1.18 L bottles or look for a yellow 
or red ring inside 750 mL and 950 mL cans 
of Molson Dry and Molson Hi Dry. 



Los Angeles 






